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FIS CORPORATE ART          JACKSONVILLE, FLORIDA USA
INVITATIONAL & OPEN CALL FOR INTERNATIONAL, NATIONAL, AND REGIONAL ARTISTS
SEEKING NEW WORKS OR EXISTING INVENTORY Installation:   June 27-30, 2022

NAME:  FIS Corporate Headquarters Tower Public Art – LOCATION A

LOCATION + ADDRESS: Corporate Headquarters Tower and Parking Facility located at 601 Riverside Avenue, 
Jacksonville, FL 32204 (between Alfred duPont Place and Dora Street)

BUDGET: $180,000

ONE SENTENCE 
DESCRIPTION:  

Three-dimensional (3D), free-standing, sculptural object of art to be installed adjacent 
to main entrance of FIS’ new corporate headquarters tower with a focus on specified 
mediums; metal, painted metal, lighted metal, and/or glass.

OBJECTIVE(s):
SEE PAGES 5-10

1. Reflective of FIS mission and vision.
2. Reflective of services provided by FIS to local community, and the world at 

large.
3. Open to international, national, and regional artists.

INSTALL BY:  JUNE 30, 2022

PROJECT OVERVIEW

DESCRIPTIONS, SCHEDULE, AND BUDGET 

ARTWORK DESCRIPTION
Three-dimensional (3D) object of art adjacent to main entrance of FIS’ new corporate 
headquarters tower with a focus on specified mediums; metal, painted metal, lighted 
metal, and/or glass.

ARTIST SERVICES - The following activities will be required:     
Proposal Development 
Maquette Development (where applicable, pre-existing sculpture omitted)
Final Design Presentation (where applicable, pre-existing sculpture omitted)
Coordination with FIS/CCGJ  and Permitting with the City of Jacksonville
Fabrication and Installation 
Lighting Consultation as Needed
Photographic Documentation



SITE LOCATION DESCRIPTION:
Outdoor Sculpture Focal Point A Art will be located adjacent to the Main Entrance.
Photographs available upon request, site under construction.

ANTICIPATED ART PROJECT SCHEDULE
Call to Artist Execution Date: February 10, 2022
Call to Artist Application Deadline:  March 18, 2022  11:59PM MST 
Artist Selection Panel Review & Voting on Top Three Selections by Panel:  March 21-24, 2022
Commissioned Artist Notification:   March 25, 2022
Contract Execution:   March 28, 2022
Artist Visits for Community Engagement/Site Visits NOT MANDATORY, provided as needed 
and will be offered virtually:  March 29-31, 2022
Concept Design:  INCLUDED IN APPLICATION DUE TO PROJECT TIME-FRAME
Final Design:   April 8, 2022
Site Prep & Install:  June 27-30, 2022
Dedication Ceremony:  TBD

PROJECT BUDGET
Public Art Budget:   $180,000

The budget includes all costs to the artist: i.e., artwork proposals, artwork, mounting 
materials, artwork shipping/delivery, insurance, travel, and any applicable sales tax. Client 
will provide site preparation and assist with installation as part of construction process.

APPLICATION PARAMETERS

ARTIST ELIGIBILITY
The project is open to artists over 21-year-old, who are not students in a formal degree 
program and who have been practicing artists for more than three years. Artist is defined 
broadly to include the traditional arts and the design arts.

DESCRIPTIONS, SCHEDULE, AND BUDGET, continued 



APPLICATION PARAMETERS, continued

APPLICATION REQUIREMENTS

The information and documentation below must be submitted through CAFE by 11:59 MST 
on March 18, 2022.

1.     Artist Statement: Upload an artist statement with the following (copy and paste is 
acceptable.)

a.     If needed, I am/We are available to visit the site in person for community 
engagement requirements during the months of March-April 2022 and complete the design 
as per the project schedule.

b.     I am/We are over 21 years old, not a student in a formal degree program and have 
been creating and installing public art for more than three years. 

c.      I /We have or will acquire the required coverages for additional insured 
certificates for general commercial liability for the contract period.
2.     Resume: A current and professional resume, emphasizing public art experience and 
public commissions (if any). On key public art projects, please note engaged government 
agencies.    
3.     Images: The artist(s) will upload a minimum of 2 completed projects in 8 images and up 
to 2 videos.  The videos are limited to 120 seconds each. 
4. File names: Statement, resume and images should start with Last Name-First Name-

statement, Last Name-First Name-resume, Last Name-First Name-image1, Last Name-
First Name-image2, etc.

5. COLORIZED SKETCH OR COMPUTER RENDERING OF SUBMITTED CONCEPT DESIGN 
SHOWN FROM THE FRONT, BACK AND SIDE – OR – HIGH RESOLUTION IMAGES OF PRE-
EXISTING WORKS DEPICTING SAME. DIMENSIONS MUST BE INCLUDED.

6. NARRATIVE DESCRIBING ARTWORK SYMBOLISM, INTENTION, AND TECHNICAL DETAIL
a.  Artworks submitted must be a sculpture appropriate for permanent exterior exhibit 
and pass hurricane rating, once adhered into ground.

DEADLINE: UPLOADED BY
11:59 MST on March 18, 2022

COMPLETE THE APPLICATION
CaFE:  https://artist.callforentry.org/festivals_unique_info.php?ID=9633
CULTURAL COUNCIL WEBSITE:  https://www.culturalcouncil.org/call-to-artists
OR:  Email / Upload the required materials to ashley@culturalcouncil.org

https://artist.callforentry.org/festivals_unique_info.php?ID=9633
https://www.culturalcouncil.org/call-to-artists
mailto:ashley@culturalcouncil.org


PUBLIC ART IN JACKSONVILLE

Public art by the City of Jacksonville, WPA, and community associations has been a part of 
the city fabric since the rebuilding after the 1901 great fire.  In 1997, the City officially 
created a public art program and awarded management in 2007 to the Cultural Council.  
The first major works included Jaume Plensa, Larry Kirkland, Al Held and several others.  
Around 2016, Art Republic began commissioning numerous large murals downtown and 
Preston Haskell sponsored the downtown sculpture initiative. Today with the leadership of 
the Cultural Council, the City, and multiple non-profits to create works throughout 
Jacksonville. 

ABOUT THE CULTURAL COUNCIL OF GREATER JACKSONVILLE

Founded in 1971, the Cultural Council of Greater Jacksonville is a non-profit organization 
responsible for igniting the creative economy of our region by providing three pillars for 
community success. It manages and facilitates the City of Jacksonville’s Cultural Service 
Grant Program, regranting $3 million plus annually from the City to our community’s 
critically needed arts and culture organizations. It facilitates the City of Jacksonville’s 
Public Art program, known as Art in Public Places, a department project- managing the 
development and delivery of permanent works of public art throughout Duval County 
with an average total value of $1.5 million per year. The Cultural Council also supports 
individual artists by offering career advancement workshops, grant writing courses, and 
professional networking events, as well as financial opportunities including participation 
in the Art in Public Places program, access to artist grants, and connection to collectors 
through pop-up art galleries. The mission of the Cultural Council of Greater Jacksonville is 
to enrich life in Northeast Florida by investing in arts and culture. Learn more, 
www.culturalcouncil.org.

CONTACT US

Contact: Jen Jones Murray, Director of Public Art 
Ashley Wolfe, Project Manager

E-mail: Jen@culturalcouncil.org 
Ashley@culturalcouncil.org 

Phone: (904) 358-3600
Website: www.culturalcouncil.org



MISSION, VISION, BRAND DEFINITION, GLOBAL REACH













INSPIRATION IMAGES FOR THIS PROJECT

“Metalmorphosis” by David Cerny
Rotating Metal Sculpture Fountain* of

Amorphous, Human Face
Copyright David Cerny, Photo by Kyo H. Nam

Compliments of charlottesgotalot.com
*NO FOUNTAIN ELEMENTS PLEASE

“Silver Lantern” by Gordon Huether
Copyright Gordon Huether

Sculpture
Compliments of gordonhuether.com

“Cloud Fountain” 
by Gordon 
Huether,

Sculpture, 
Copyright 

Gordon Huether 
& Compliments 

of 
gordonhuether. 

com
ATTRACTIVE & 

LIT
ORGANIC SHAPE



LOCATION A
• Art will be situated at main entrance.
• Space available for placement is in pre-set area 21’6”w X 7’6” d
• First floor sits at 15’ and client desires works proportionate

CLIENT INTENTION FOR ART SELECTED
• This primary focal space must exhibit an innovative and powerful work
• May be interactive
• Representative of global nature of company, works in 110 different countries
• Please study brand deck (pages 5-10) for best sense of FIS’ mission, vision, 

purpose and reach for subjective or objective inclusion in the artwork
• May be digital or include a digital feed
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SITE MAP
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LOCATIONS A, B & C

This Call-to-Artist is 1 of 3 for the total project.
Please visit https://www.culturalcouncil.org/call-to-artists
to view each Call-to-Artist and apply.

A
C

B

https://www.culturalcouncil.org/call-to-artists


LOCATIONS A, B & C
SITE IMAGES - FEB 22, 2022
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LOCATIONS A, B & C
SITE IMAGES - FEB 22, 2022
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